






































































































どで精度の高い調査用紙を構築している（Petrića and CzárSystem, 2003）。
しかしながら，前述のようにビジネス・ライティングの分野では，どの

















































































性別 頻度１ 頻度２ 頻度３ 頻度４ 計
男性 13 16 19 24 72
女性 6 7 10 21 44
小計 19 23 29 45 116

































































































































































































































































下位グループごとに示し，検定の結果の t 値と p 値を記載している。
設問１の英語ビジネスメールを書く際，どのような点に気をつけるかに
は上位グループ74名の平均は3.44回で不偏分散値は11.97，下位グループ42



































































































女性グループごとに示し，検定の結果の t 値と p 値を記載している。
設問１の英語ビジネスメールを書く際，どのような点に気をつけるかに
は男性グループ72名の平均は1.59回で不偏分散値は6.94であった。女性44
































































































１）2017年10月28日 Vital Japan 16th Meeting 




Biber, D., Conrad, S., and Leech, G. (2002). Student Grammar of Spoken and 
W ritten English. Harlow: Pearson Educated Limited.
Bhatia, V. K. (2008). Genre analysis, ESP and professional practice, English for 
Specific Purposes, 27, 161-74.
Bovee, C., & Thill, J. V. (1996). Business Communication Today. New York: 
Prentice Hall.
Brieger, A. B. (2007). How to W rite Better Business Letters. New York: Barron's 
Educational Series.




Chandler, D. (1992). The phenomenology of writing by hand, Intelligent 
Tutoring Media, 3, 65–74.
Cheng, W., Greaves, C. and Warren, M. (2008). A Corpus-Driven Study of 
Discourse Intonation: The Hong Kong Corpus of Spoken English. Amsterdam: 
John Benjamins Publishing Company.
Hartley, J., and Branthwaite, A. (1989). The psychologist as wordsmith: A 
questionnaire study of the writing strategies of productive British 
psychologists, Higher Education, 18, 423–452.
Hyland, K. (2005). Metadiscourse. London: Continuum.
Norton, L. (1990). Essay-writing: what really counts, Higher Education, 20, 
411–442.
O‘Malley, J. M., and Chamot, A. U. (1990). Learning Strategies in Second 
Language Acquisition. Cambridge: Cambridge University Press.
Oxford, R. L. (1990). Language Learning Strategies: What Every Teacher Should 
Know. New York: Newbury House.
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Investigating Writing Strategies in Global Business
Yasuo NAKATANI
《Abstract》
This paper explores writing strategy (WS) usage for international 
business. It has been argued that the use of specific WS is essential in 
negotiations with business counterparts from different cultural 
backgrounds. However, there are few guidelines that present authentic 
goals regarding how to develop such negotiation skills for an English as a 
foreign language (EFL) learner. The focus is on how valid information 
about the perception of strategy is presented during business writing can be 
gathered systematically. The research conducted an open-ended 
questionnaire study to identify the general perception of strategy for 
written negotiations (n = 116). The results indicate that writers should use 
strategies that create courtesy, clarity, conciseness, correctness, and 
consideration in order to enhance global business. 
